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+ WORLD CLASS RECOGNITIONS
+ MULTI-AWARD WINNING

From a series of regional and international recognitions to being
awarded as a Great Place To Work, we continue to grow and
innovate as a business and as people.
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WE ARE LINKVIVA
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https://youtu.be/gFj30v36qTA

SPECIAL
OLYMPICS
DUBAI 2019

DUBAI HOST TOWN

The 2019 Special Olympics games hosted participants from 51
countries, hosting cultural and recreational activities and
programs that highlighted the UAEs heritage and civilizations,
promoting inclusion as well as improving the concepts towards
people with determination, especially those with intellectual
disabilities

Our responsibility was to organise and oversee the hospitality,
logistics and tourism engagements of more than 4000
participants, coaches and athletes, as well as ensure their
movement to games and Special Olympics engagements.

We oversaw dedicated trips to the Dubai Frame, Dubai Parks
and Resorts, Global Village and other landmarks in addition to
providing turn-key hospitality management that extended from
when they arrived through to accommodation and games.
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- UAE
o INNOVATES

CLOSING CEREMONY

We helped the PMO conclude the year’s biggest celebration
of innovation in the most deserving way possible.

THE SERVICES DELIVERED

BRAND STRATEGY & DEVELOPMENT DIGITAL
COMMUNICATION EVENTS BRAND
EXPERIENCE SCENIC & SPACE DESIGN
TRADITIONAL COMMUNICATION

SOCIAL & CONTENT VIDEO & PHOTOGRAPHY


https://youtu.be/F3aXkEdYPL0

UAE
INNOVATES

CLOSING CEREMONY

We designed a spectacular closing ceremony for the UAE
Innovation Month which was established to enrich the
culture of innovation across all sectors of Federal and Local
Government as well as involving private businesses,
citizens and students.

We created a nationwide campaign to celebrate
Innovators, to inspire innovations and attract the best
talent from around the world.
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https://youtu.be/XBs2qAgVkPI

GLOBAL
INNOVATORS
SUMMIT

EXPO LIVE 2020

More than 100 Expo 2020-backed innovators from every corner
of the world descended on Dubai, coming together to share
and exchange ideas around each of their uniquely creative
solutions to some of the planet’s most pressing challenges.

Hosted in Downtown Dubai, the three-day annual Expo Live
Global Innovators Summit is a flagship event for Expo Live.

Held under the theme ‘Passion Meets Capabilities’, the event
brought together Expo 2020s partners, experts and the
extended Expo Live family to support the programme’s grant
recipients — also called ‘Global Innovators’ — to open new
opportunities that work towards creating a better future for all.
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https://www.youtube.com/watch?v=pjMDvrMqY-0&feature=emb_title&ab_channel=LINKVIVA
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https://www.youtube.com/watch?v=Gi1LEdGkfi8&t=13s




DUBAI RIDE 2020

DUBAI FITNESS CHALLENGE

Another first for Dubai and following on from the success
of the Dubai Run in 2019, DTCM as part of Dubai Fitness
Challenge 2020 announced their intention to host a

bicycle ride for the population of Dubai along the historic
Sheikh Zayed Road.

THE SERVICES DELIVERED

INTERACTIVE MEDIA BRAND STRATEGY &
DEVELOPMENT DIGITAL COMMUNICATION
EVENTS

SPONSORSHIP
SOCIAL & CONTENT
ENTERTAINMENT & GAMING

LNLVIVA


https://www.youtube.com/channel/UCgWbylEXUgr_67ApIXD61JA

1 2

DAY EVENT ROUTES

2K+ 200K+

PRE-REGISTERED  SOCIAL MEDIA
PARTICIPANTS IMPRESSIONS

DUBAI RIDE 2020

DUBAI FITNESS CHALLENGE

The most unique community ride in the history of Dubai!
For one morning, UAE bike owners were invited to cycle
around two iconic routes in the heart of the city, while
roads are closed to traffic. On 20 November 2020 at 05:30,
‘The Dubai Ride’ opened with participants taking to their
bicycles on a 14 km circuit of the Sheikh Zayed Road.
Participants joined the route from three locations close to
Dubai Mall from Lower Financial Centre Street, Trade
by Centre Road, and Coca Cola Arena.
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https://www.youtube.com/watch?v=sbRiFa__1hA

DUBAI
FITNESS
CHALLENGE

FESTIVAL CITY FITNESS VILLAGE
& CITYWIDE HUBS 2019

With activities spanning both indoor and outdoor sections of
Dubai Festival City Mall. The festival hosted seven zones, which
contained activities that assess fitness skills, along with yoga
classes, beach activities and cycling along the waterfront.

The launch of the festival saw us shoot, create and project
bespoke content onto the fagade of the InterContinental hotel
facing festival bay. The projections shows went on for 30 days
of the festival with fitness classes/training content that visitors
could follow from the InterContinental’s fagade projection

The festival promenade was turned into a large workout space
as part of a daily programme which included a series of

workout sessions such as sunset yoga, HIIT and boot camp
sessions.
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https://youtu.be/F3aXkEdYPL0

80+

UNIQUE RETAIL

MARKET OUTSIDE
THE BOX 2019-2021

30

FOOD & BEVERAGE

VENDORS CONCEPTS
2 0 0 + 2 0 0 K + DUBAI SHOPPING FESTIVAL'S FLAGSHIP EVENT
STAGE AND ENGAGED SHOPPERS
ROAMING ACTS AND VISITORS
o
s T~ .
& 72
- C (o
Yy o \ . From vibrant colours to captivating structures, Market OTB
3 /"\7 2019, 2020 and 2021 is a one of a kind festival with Dubai's
\ ‘\"';'." =cxme favourite vendor market right at the heart of it all.
We created a space where over 80 vendors and around 30

LENLVIVA

food trucks came together with the best of live
entertainment creating a truly unique and unforgettable
experience for visitors, families and tourists.
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https://www.youtube.com/watch?v=V0FhM1cqogc




DUBAI SUMMER
SURPRIZES
CAMPAIGN

THE DUBAI MALL

We celebrated a summer full of “surprizes” and delights
through out The Dubai Mall. Walkways and atriums around the
mall were filled with activations, photo opportunities, activities
and branded merchandise

THE SERVICES DELIVERED

INTERACTIVE MEDIA BRAND STRATEGY &
DEVELOPMENT DIGITAL COMMUNICATION
EVENTS SCENIC & SPACE DESIGN SOCIAL &
CONTENT VIDEO & PHOTOGRAPHY
ENTERTAINMENT & GAMING



https://youtu.be/RGI5aAonKBU

MALLWIDE & ISRt/ i BT YRS
ACTIVIES, GIFTS AND PROMOTIONS = g ©=Ym  SURPRIZES
350+ 30+ e s CAMPAIGN

VISITORS DAYS OF CONTINUOUS
ENGAGED ACTIVATION

Dubai Summer Surprises (DSS), Dubai’s highly anticipated
city-wide shopping festival between June 22 to August 4.
This vibrant festival brings the city alive in the summer
months with its retail promotions, surprises and rewards.

Our pop art inspired installations took over the atriums and
walkways of Dubai Mall, hosting a phonebooth activation,
personalised Pop art T-shirt giveaways, larger than life art
installations and more...




THE NUTCRACKER
WINTER CAMPAIGN

THE DUBAI MALL

We helped Dubai Mall put an army of nutcrackers to work
and make it snow during Christmas

THE SERVICES DELIVERED

BRAND STRATEGY & DEVELOPMENT DIGITAL
COMMUNICATION EVENTS BRAND
EXPERIENCE SCENIC & SPACE DESIGN
SOCIAL & CONTENT VIDEO & PHOTOGRAPHY
ENTERTAINMENT & GAMING

LN<LVIVA



https://youtu.be/4CGP7WGGtyQ

THE NUTCRACKER
WINTER CAMPAIGN

THE DUBAI MALL

Our objective was to create a month long campaign for Dubai
Mall to encourage tourists and residents to visit the mall and
be entertained.

We created unique experiences and spectacular installations
across the mall to encourage visitors to share their engagement
online. Shoppers could also win a 12 hour shopping spree
worth AED 500,000.

LNLVIVA

30+

OF DAILY DAYS OF CONTINUOUS
INTERACTIONS ACTIVATIONS

AEDS500K

GRAND PRIZE GIVEAWAY FOR A 12
HOUR SHOPPING SPREE GIVEN TO 1
LUCKY SHOPPER
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i MERCEDES
S-CLASS LAUNCH

2018 CAR LAUNCH

We helped Mercedes Benz launch one of the most luxurious
cars on the planet in the region.

THE SERVICES DELIVERED

INTERACTIVE MEDIA BRAND STRATEGY &
DEVELOPMENT DIGITAL COMMUNICATION
EVENTS SCENIC & SPACE DESIGN SOCIAL &
CONTENT VIDEO & PHOTOGRAPHY
ENTERTAINMENT & GAMING

LENLVIVA


https://youtu.be/Pa4TsI40hHk




RETAIL
ABUDHABI

CITYWIDE OFFERS AND ACTIVATIONS

' We created a multi-mall family experience for visitors and

) v/ 4 R\ residents alike all over Abu Dhabi, helping retailers promote
PN/ VVYYVYY SN IR RS : : :
/X ‘ \ , N/ A L R their products, services and special offers
X ) / VNS

AT AY

j 4 Y, THE SERVICES DELIVERED

| il /e BRAND STRATEGY & DEVELOPMENT DIGITAL
COMMUNICATION EVENTS BRAND
EXPERIENCE SCENIC & SPACE DESIGN
SOCIAL & CONTENT VIDEO & PHOTOGRAPHY
ENTERTAINMENT & GAMING SPONSORSHIP



https://youtu.be/RGI5aAonKBU

gA? QN§R+ I\§L:A\RTNERS ' b / ’k.: “ —T’ | RETAIL

PARTNERS AROUND ABU DHAGBI T SN 4 A B U D H A B I
L L i ;‘ | I CITYWIDE OFFERS AND ACTIVATIONS

SOCIAL MEDIA, ACTIVATION SPONSORSHIP,
MALL ACTIVATIONS MANAGEMENT BY
LINKVIVA

Abu Dhabi Family Week offered family centric activations
and prizes to reward retail shoppers. The festival included
ticketed Events, live entertainment, retail experiences for
visitors and residents alike in multiple malls around the
capital city.

The overall retail / shop, play and win campaign ran for 10
days from 19th — 28th September across 8 partner malls,

A}
; < A ¥ with a prize pool of AED 400,000 in vouchers to be won
AANCETO V | towards a Home Makeover along with mall and vendor

- ' promotions, social media management and a variety of

other product focused activations

AED 200 sail




ME TEAM
ERSTARS

Therefore, we see teamwork as the ability to
work together towards a common vision. The
ability to direct individual accomplishments
toward organizational objectives. It is the fuel
that allows and fuels hope.




® LINKVIVA.COM
SAYHELLO@LINKVIVA.COM



